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CRUISE LINES  

INTERNATIONAL  

ASSOCIATION 
• Largest cruise industry trade association  

• Unified voice and leading authority of the 

global cruise community  

• Support policies and practices that foster 

a safe, secure and healthy cruise ship 

environment 

• Promote the cruise travel experience  

• Established in 1975 



62  
Cruise Line Members 

50,000  
Travel Agents 

275  

Executive Partners 



PEOPLE CONTINUE TO SET SAIL 
CLIA Global Ocean Cruise Passengers 
(millions) 

2009 
17.8M 

2011 
20.5M 

2012 
20.9M 

2013 
21.3M 

2010 
19.1M 

2014 
22.04M 

2015p 
23.0M 



CLIA MEMBER SHIP NEW BUILD SCHEDULE 
2015 – 2020 

Year Ocean River Total 
Ocean Ship Investment  

(Billion USD) 

        

2015 6 16 22  $4.05  

2016 9 4 13  $6.48  

2017 6 2 8  $5.13  

2018 8 0 8  $6.41  

2019 3 0 3  $2.72  

2020 1 0 1  $0.87  

Total 33 22 55  $25.65  



Total Output Total Full-time Jobs Total Wages 

Global $117 billion 891,000 $38 billion 

US $44 billion 363,000 $18 billion 

2013 CRUISE INDUSTRY  

ECONOMIC IMPACT 



https://www.google.com/search?q=

modern+airport&tbm=isch&imgil=IX

kmaq35ziFlyM%253A%253BjWtjy9-

Lg0WzbM%253Bhttp%25253A%2525

2F%25252Fforum.nationstates.net%

25252Fviewtopic.php%25253Ff%252

5253D6%25252526t%2525253D10022

4&source=iu&pf=m&fir=IXkmaq35ziF

lyM%253A%252CjWtjy9-

Lg0WzbM%252C_&usg=__KTnZqsg9

LXp-AnpOIr1jUe-

1Jbo%3D&biw=1526&bih=749&ved=

0CCgQyjc&ei=TdFtVYyVDo2xogT5zI

GYDg#tbm=isch&q=modern+airport

+interior&imgrc=Jytlz7NAnXpt3M%2

53A%3Bd6tMQoeUWJPl7M%3Bhttp

%253A%252F%252Fwww.airportsint

ernational.com%252Fwp-

content%252Fuploads%252F2013%2

52F04%252F2-

Interior.jpg%3Bhttp%253A%252F%2

52Fwww.airportsinternational.com%

252F2013%252F01%252Fmidfield-

advances%252F13166%252F2-

interior%3B6623%3B3256 

STRATEGIC ASSET? 

http://www.joh

nallantravel.co

.uk/on-the-

golden-horn-

vladivostok/ 



WARNING 



Image/images: 
tourism image 
or images – 
e.g. tourists 
exploring, 
guided tours 
etc 

TRAVELITIS   



Image/images: 
tourism image 
or images – 
e.g. tourists 
exploring, 
guided tours 
etc 

TOURISM   



IMPROVED COLLABORATION BETWEEN PORT AND  
DESTINATION STAKE HOLDERS CAN 

YOUR BUSINESS 

STAKEHOLDER MANAGEMENT  



HOW CAN  

PORTS  

CONTRIBUTE TO  

A DYNAMIC  

CRUISE  

INDUSTRY? 

Ports could attract much 

more business by 

organizing the local 

stakeholders. 

Ports continue to 

market their ports 

instead of the actual 

destination, which 

continues to be the #1 

reason for taking a 

cruise vacation. 

Ports and the local 

tourism organization 

should always 

collaborate and 

preferably dedicate a 

one point of contact 

Ports never pay interest 

in the nationality of our 

guests and what 

languages they speak. 

Only smaller ports are creative and meet and greet our 

guests to create a welcoming atmosphere. 



Image: 

cruise ship 

in the 

middle 

‘surrounded 

by’ images 

of attraction 

– retail/shop 

– bus/taxi – 

tour guide 

STAKEHOLDER  

MANAGEMENT 



ENGAGE IN THE CRUISE INDUSTRY 



blarsen@cruising.org 


